
Nobody’s Unpredictable 

 
Loyalty is on the rise among Australians 
A snapshot of loyalty in Australia  
July 2010   
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 % indicating they are more loyalty 

How has loyalty changed? 

88% 

86% 

76% 

71% 

69% 

67% 

66% 

65% 

64% 

62% 

59% 

47% 

45% 

31% 

18% 

Spouse or Partner 

Your Country - … 

Car Brand 

Grocery Store 

Music Station 

A Coffee Shop 

Religious Faith 

Financial Institution 

Employer 

Department Store 

Mobile Phone … 

Clothing Line 

A Political Party 

A Federal Leader 

A State Leader 

% indicating they are more loyal  

Q: The following list presents categories of people, organisations, products and services you are likely have a 
relationship with. Have their actions over the past two years made you more loyal to them or less loyal to them?  
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How do Australians view loyalty? 

% agree 

Q - Please indicate how strongly you agree or disagree with the following statements: 

84% 

55% 

53% 

42% 

I only show loyalty to organizations that are 
loyal to me 

I will remain loyal to my workplace even if I 
get offered higher pay elsewhere 

Most organizations do a good job of  
recognizing loyal customers nowadays 

Loyalty is an old-fashioned concept 
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39% 

28% 

20% 

9% 

6% 

Points on frequent shopper card 

Provide friendlier service 

More assistance instore 

Follow-up 'Thank You' call 

Preferential treatment (beyond discounts) 

How to win and keep Australians loyalty?  

Q: Finally, the following are a list of actions that an organization might take to encourage you to remain loyalty to 

their products and services.  Please rank the top three things that would most appeal to you in terms of helping to 

win or keep your loyalty. 
% selected as a Top 3 choice 
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For the full story contact:  

 
Brett Tucker 
Managing Director, Ipsos Loyalty 
brett.tucker@ipsos.com 
+61 2 9900 5130 - office 


